The UNESCO launched a campaign #unite4heritage in Egypt to defeat extremism and intolerance. The message of such campaigne is peace, dialogue and unity embedded in cultural heritage. As culture and tourism are linked together, such message could be delivered through improving culture heritage tourism in Egypt. Islamic landmarks are considered as a part of human heritage. Therefore, the purpose of this study is to identify how much tour operators in Egypt include Islamic landmarks in their programs to determine the obstacles facing promoting cultural tourism in Islamic landmarks' areas. Additionally, the study would identify positive results in the case of developing heritage tourism in Egypt. To achieve a high result, a survey approach was employed to collect data from 100 tour operators, using a completed questionnaire technique as well as a Likert Scale and statistical models in order to test and interpret the research outcomes. The research findings indicated that although tour operators in Egypt are convinced of the significance of the Islamic landmarks, there is no contradiction between creating global understanding and at the same time achieving benefit to the local community. However, there is a range of obstacles facing promoting such type of tourism in Egypt.
INTRODUCTION


The travel and tourism sector has become an important driver of growth and prosperity for many countries. It is estimated that this sector accounts for about 9 percent of GDP and employment worldwide (Insight report, 2012). Nowadays the requirements and expectations of tourists as well as the concept of tourism have changed. As an alternative to the concept of tourism based on entertainment and resting, the cultural tourism has developed helping tourists and hosts communities to contact with each other and foster understanding and experiences between them [1].
According to the UNWTO 37% of all tourism trips contain a cultural element; in its forecast 2020 UNWTO predicts that cultural tourism will be one of the 5 key market segments of the future. ATLAS survey also indicates a further growth in the proportion of tourists taking cultural holidays, up from 17% in 1997 to 31% in 2007which means that cultural tourism is growing in importance worldwide [2] .
As a matter of fact, the Egyptian economy relies heavily on tourism sector. Egypt receives mostly mid and low spending tourists as well as a small number of high spending tourists. With the increasing demand for unique experiences, boards of tourism and DMOs will be forced to present on different markets [3] by diversing the tourist attractions in order to achieve a balanced growth of the tourism industry and maximum benefit. This means that the type of tourism products developed and the facilities that support them must be able to attract visitors that are prepared to pay a premium price as heritage/ culture tourists. The success of such an approach depends heavily on the quality of the overall visitor's experience since the time of arrival to the time of departure.
Additionally, Egypt is predominantly perceived of as the land of the Pharaohs. However, the Pharaonic era is only one component of Egypt's rich and diverse history. Egypt bears witness to the histories of civilizations, such as the Greeks and Romans, and also the expansion of ideologies, such as the Christian and Islamic. Many heritage regions in Egypt are still waiting for serious planning treatment. For example, the whole area of Islamic Cairo needs to be planned and included in tourists' programms as a part of the tourism product [4] . This study aims to identify how much tour operators in Egypt include Islamic landmarks in their programs in order to determine the obstacles facing promoting culture tourism in these areas from their point of view, and to identify the positive results in the case of its development.
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TOURISM IN EGYPT Culture Heritage Tourism
Tourism is not just an aggregate of merely commercial activities; it is also an ideological framing of history, nature and tradition; a framing that has the power to reshape culture and nature to its own needs [5] . Many destinations developed their tangible and intangible cultural assets as monuments, museums,theme parks, architectural and artistic works or sculptures or events as culturalhistorical events, music and dance, theater, language and literature, festivals and artistic events and put them on show for tourists stepping beyond the sun, sea and sand tradition for a 'real' taste of their host destination through cultural heritage tourism [1, 6] .
Culture heritage tourism helps destinations in developing comparative advantages in an increasingly competitive tourism marketplace. It also helps creating local distinctiveness in the face of globalisation. Although there is no single agreed definition for culture tourism and heritage tourism. However Stebbins [7] defines culture tourism as a genre of special interest tourism based on the search for and participation in new and deep cultural experiences, whether aesthetic, intellectual, emotional, or psychological. Cultural tourism also regarded as a form of special interest tourism where culture forms the basis of either attracting tourists or motivating people to travel [8] [9] [10] [11] .
Similarly, heritage tourism is regarded as a subclass of cultural tourism, which is defined by the World Tourism Organization [12] as "movements of persons for essentially cultural motivations such as study tours; performing arts and cultural tours". Heritage tourism is based on nostalgia for the past and the desire to experience diverse cultural landscapes and forms [13] . In addition, cultural heritage tourism defined as "traveling to experience the places and activities that authentically represent the stories and people of the past and present. It includes historic, cultural and natural resources [14] . Heritage tourism employs historic-assets, cultural and natural resources that already exist rather than creating and building attractions, and destinations look to the past for a sustainable future. Indeed these assets need preservation and often restoration or interpretation, but the foundation for creating a dynamic travel experience lives on in the stories and structures of the past [15] . The term "cultural heritage tourism" is useful to help bring together all of the partners that need to be working together on this type of an effort including organizations [16] . In this study, both heritage and cultural tourism are used in combination and/or interchangeably.
Culture Heritage Tourism for Dialogue between Civilization
The relationships and interaction between cultures and civilizations through dialogue considered as a major force of development and progress. Culture Heritage tourism is a major vehicle of the ongoing dialogue between differnet civilizations. It helps promoting true knowledge of the divine religions and reemerging ignorance in order to understand and learn from and about others and their experiences without any prejudices or preconceived ideas. This dialogue is a necessity in the contemporary world and should be rooted in the hearts and mind of people in order to overcome obstacles.Such dialogue must focus on the signinficance of shared values which give meaning to life and provide form and substance to identities. Tolerance and respect for the other are core values that transcend civilization differences [17] .
Consequently, cultural heritage proves its signicance within the context of peace. It is often the denial of cultural identities that fuels the countless conflicts afflicting the globe, and that prepares and foments the conflicts of the future. The central element of the culture-of-peace idea is an understanding of the identities of others [18] to break down political and ideological barriers [19] through ensuring the accessability of culture heritage to all visitors [4] . Culture heritage tourism is a necessity to empower people with a deep awareness of areas such as their own history and heritage.
Islamic Landmarks in Egypt
The Islamic Civilization is in reality resembles an amalgam of a wide variety of cultures from North Africa to the western periphery of the Pacific Ocean, and from Central Asia to subSaharan Africa. Interesting archaeological sites for the Islamic civilization include Qandahar (Afghanistan), Samarra (Iraq), Qusayr' Amra (Jordan), Aqaba (Jordan), Shanga (Kenya), al Rafiqa (Syria) and Hamdallahi (Mali), al-Fustat (Egypt), Siraf Mosque (Iran), Baghdad, Husn alQadisiyah, Jundi Shapur, Kufa, Ukhaidir (Iraq), Aqaba (Jordan) [20] , all witness the Islamic civilization.
It is obvious that the spirit of Islam and the culture of the Arabs swept over all the old part of
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Egypt. The influence of the Islamic and Arab culture and architecture was so pervasive that the Egyptian cities and towns became pioneers, leading Muslims and countries in many ages [21] . More than two hundred Islamic monuments covering less than two square hectares, still stand today in Cairo. Cairo's architectural monuments rank among humanities great achievements recognizing that their preservation is a matter of importance to the whole world. The UNESCO has listed the Egyptian capital Cairo as one of the cities of human heritage. Such recognition is well justified for few cities on the earth display and a dense concentration of historic architectural treasure as does Cairo. This concentration reflects the political situation of Islamic Egypt which never had another capital outside the space occupied by the city tha is called Cairo. However, historians describe a series of capital cities, including Al Fostat, Al Askar and Al Qataiia and Al Qahira, but all of these were within sight of one another and eventually became a single city Cairo has been the center of power in Egypt since the year 641. Continuously, centralized power in one area distinguishes Egypt from other Islamic nations, such as Syria, Iraq, Anatolia, Andalusia and Persia. The area between the mosque of Amr in the south and Bab al-Nasr and Bab al Futuh to the north out side this area where there is a few medieval buildings of interest have survived, on one hand. On the other hand, there is a large number of Egypt's medieval and post-medieval monuments still stand within it just to witnesses more than eleven centuries of history [22] .
The Muslim landmarks in Egypt are divided into eight periods. Each period was distinguished by its architectural perspective and left a rare collection of antiquities, architecture and graphics as follows. 
MATERIALS AND METHODS
Tour operators play a vital role in the tourism industry. As intermediaries between tourists and tourism service providers, tour operators can influence the choices of consumers, the practices of suppliers and the development patterns of destinations [23] . The purposes of this study are to investigate whether or not tour operators in Egypt well include Islamic sites in their tourism programs as well as identify the obstacles facing the development of the heritage tourism in these sites. Additionally, the study would determine the benefits in the case of developing it. To achieve the objectives and hypotheses of this study, the study methodology depends on questionnaires with 24 questions that were distributed among 100 tour operators in Cairo and Giza governorates.
The response rate reached 70%. Most of the non-respondent organizations mentioned many reason such, they are not ready to deal with questionnaire; they are too busy, these data are confidential, etc. Literature, site visits, and interviews used to formulate conclusions and recommendations to define obstacles facing developing Islamic landmarks in Egypt. The Likert scale was used to analyze officials responsible and experts towards the objectives of the study by answering a number of questions using fivepoint scale '5-1 (strongly agree -strongly disagree'. Statistical models were used to analyze the data.
RESULTS AND DISCUSSION
All of the respondents asserted that heritage tourism is available in Islamic landmarkes. Total 58% of the respondents asserted that Islamic sites are included in tourism programs as half day tours while 42% of them see that it is not included (Fig.1) .
Although visitor's services encompass the basic elements, most travelers need to make traveling more enjoyable such as shopping, touring, lodging, restaurants, and infrastructure [24] and that consumer are increasingly considering environ-mental quality as well as the quality of services as factors in their selection of tourist destinations. Additionally, they want a high standard of environmental conservation coupled with simple, efficient and pleasant service [25] but, the results in Table 1 indicate the agreement of most respondents on the lack of services and tourism facilities in selected areas.
In addition, about 74% of the respondents disagreed to the availability of good transportation services, Mean-1.99. Total 91% of the respondents disagreed to the availability of information on things to do and not to do, Mean-1.43. As much as 77% of the respondents disagreed to the Cleanliness of the local environment and 77% of the respondents disagreed to the availability of cleaning bathing areas, Mean-1.97. It is clear from results that most of Islamic landmarks areas are suffering from the lack of services. The respondents also mentioned that most of these areas existe in a slum areas and there is a lack of role of the Ministry of Culture in raising public awareness.
Results in Table 2 shows the agreement of most respondents about the lack of effective marketing Strategies to promote tourism in Islamic landmarks areas and they does not believe that there is neither a marketing plan to promote tourism, nor an adequate development plan. Other obstacles mentioned by respondents were lack of using modern tecnology in publicity, lack of such information about these places and neglecting domestic tourism. Additionally, 54% of the respondents do not believe that there is neither a marketing plan to enhance tourism in Islamic landmarks areas, nor an adequate publicity about these areas, on one hand. On the other hand, 33% are neutral as they do not have any information about any strategies to develop these areas, Mean -2.48. Total 45% of the respondents (13% strangely disagree, 32% disagree) about the existing of a plan to manage and develop Islamic landmarks'areas for tourism and 36% was neutral, Mean-2.65. This outcome does not match the standered of developing heritage tourism in religious areas as tourism at religious or sacred sites is a special type of cultural heritage tourism [26] . Developing cultural heritage at religious sites requires a plan in which all stakeholders participate taking intoconsideration allowing the local community to continue using the site; and prreservation of it.
The results in Table 3 show that the majority of the respondents agreed to the positive results in case of developing heritage tourism as follows:
About 90% of the respondents asserted that there would be economic benefits to local community, mean -1.49. Total 85% of the respondents see that tourism in these areas will be Competitive value Mean -1.55, on one hand. On the other hand, 85% of the respondents agreed on the importance of tourism development in these areas to create a dialogue among civilizations, mean-1.81. In addition, 86% of the respondents asserted that developing tourism in these areas will be a tool for Preserving local traditions and culture, mean -1.65. It is also worht mentioned that 84% of the respondents asserted that tourism in these areas would increase awareness of the site or area's significance, mean -1.93.
Consequently, cultural resources generate economic vitality by leveraging human capital and culture to generate economic vitality through tourism, crafts, and cultural attractions. Programs based on such resources can improve urban quality of life, and expand business and tax revenue base and positive regional and community image [27] . Heritage tourism protects historic, cultural, and natural resources in towns and cities by involving people in their community. When they can relate to their personal, local, regional, or national heritage, people are more often motivated to safeguard their historic resources. Culture heritage tourism can be employed as a tool for raising awareness as it educates residents and visitors about local and regional history and shared traditions. Through involvement and exposure to local historic sites, residents become better informed about their history and traditions. Understanding the significance of one's heritage provides continuity and context for a community's residents, and it strengthens citizenship values, builds community pride, and improves quality of life [28] . On the other hand Culture heritage tourism -can result in a variety of benefits for local community such as job creation and small enterprise development [3, 27] . 
CONCLUSION
There is an increasing world wide recognition of the importance of culture and heritage tourism. Hence, heritage tourism has become a major "new" area of tourism demand that almost all policy-makers are now aware of and anxious to develop [29] . Tourists often visit such historic religious sites as opportunities for gaining cultural and educational experiences [30] . They are seeking authentic experiences that are tied to a specific historic place, rather than just leisure in a resort that could be anywhere [31] . Planning should be used to help provide these experiences, while reducing some of the negative impacts of tourism. Planning can help tourists better appreciate what they are seeing; reduce congestion and crowding by making tourists aware of alternative sites to visit; and explain appropriate tourist behaviors that minimize impacts on the site and its religious use. This study showed clearly that in spite of the fact that the Islamic landmarks is an important part of Egypt's tourism product, but much remains to be done through creative local and regional product development. Developing heritage tourism in Egypt should begin with caring for our authentic historic buildings and sites, and taking the initiative to work with local, regional, conservation and other non-governmental organizations in order to develop a tourism strategy. 
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